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@ Strong exportations outside Europe

END OF MILK QUOTAS: - WINNING STRATEGIES
WHAT ARE THE NEGATIVE TO BE DEVELOPED?
EFFECTS FOR FRANCE?

CONQUER NEW MARKETS

« Export sales of dairy products growing
more rapidly than exports as a whole

* France benefits from its strong
worldwide image: quality, strict hygiene
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EXPOSURE Higher fixed costs compared
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VERTICAL INTEGRATION:
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Integration of transformation and distribution
as a solution to control price fluctuations
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BETTING ON QUALITY
AND THE ORGANIC SECTOR

* 30% of organic products consumed
in France are imported: opportunities
to be seized
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